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Creating an airline 
people love.

OUR PURPOSE:



The Alaska 
Airlines brand 
and the ideas that 
made it successful.

The Virgin 
America brand 
and the ideas that 
made it successful. 

The research & 
analysis done 
giving us new 
understanding of 
what flyers want.



Alaska goes 
far beyond 
just service.

A handwritten note on behalf of a pup, reuniting a child with a toy
Celebrating and supporting life’s moments: big and small



Virgin breaks 
convention 
to create 
moments 
of wow. 





This is something more than service.  
This is Hospitality.

Service:  The assistance or advice given to 
customers during and after the sale of goods.

:  The friendly and generous reception 
and treatment of guests or visitors.





Focus on connectivity and entertainment



Fresh, healthy West Coast food 
offerings with the ability to order 
and pay pre-flight

Modern vibe, Loyalty program with 
Upgrades





Brand Proposition for Customers 
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Creative Examples






